


BY ROBYN MACKILLOP 


B usiness is imojii'ral to the 

functioning; of the national 
economy, politics, educa- 
tion and ever)-day living, h is 
without question thai business education is 
a vital |Xiri of the hi^h school ex|K*rience, 
and should Ix^ seen as eequin^d courses 
rather than electives. Pn^parin^ lii^h 
school stiidenis Ibr real lile be>ond high 
school happens in the business classroom, 
whether face- to- lace or online. 

Online education has grown ex|X)iien- 
ttally in the last decade. (Companies ha\c 
l>een created that produce online curricu- 
lum, build learning management sy^stems 
and ojx'ii online-only schools. Howe\ er, 
u'itli the massive growth, one subject area 
still seemingly remains on the barkburn- 
er coni}>anies are not writing online 
business curriculum, and quality online 
business courses arc‘ liaixl to lind. 

I'liey do exist, and the best courses are 
leacher-wrilien, stuclent-ceniered, and uti- 
lize active learning that engages students 
from a distance. Online business t*duca- 
tion is a microcosni of currcMU real-world 
business practices, llnnk of the multitudes 
of jol^i that require meetings via Black- 
IxTr)^, programs such as Klluininate, 
Wimba, or Citrix, and e-mail. Meetings 
can utilize cameras to bring people from 
all a\er the world into oiie place sy'iichro- 
nously. Online business courses prepaiv 
students for the rt*al world. 


Characteristics of a Good 
Online Business Course 

.\ good business course needs to be rele- 
\'aiit to current industry business practices 
and rigorous in tea cl ting students what 
the workplace will expect. Online busi- 
ness courses allow teachers and st udents 
to utilize the same processes as companies 
when h conies to the use of computers and 
the Inter net, as well as communication, 
teamwork, self-di reaction and meeting 
deadlines from a distance. As quickly as 
teclinologs' is changing, it is necessary that 
we as educators keep ourseK*es and stu- 
dents caught up. Teaching business online 
emails the basic tenets of online leach- 
ing — building i^daf ionshi|3s. cohesiveiiess 
in tlie course room, con stain synchronous 
and asynchronous coimiiunication, and 
keeping students engaged with interest- 
ing, relesani* prqject-orieined assign mems 
that promote critical thinking. 

Putting it into Practice 

It is clear business can and should be 
taught online, so how is it done? As said 
aboi e, business education lends itself to 
online leaching lx‘cause ii so easily mim- 
ics processes in the business world. Stu- 
dents must learn about business concepts, 
and skills such as iiiteri>crsonal communi- 
cation, critical tliinking, decision niakhig 
and problem solving. Teaching business 
online means utilizing video, audio, text 


"Online business education is a 
microcosm of current real-world 
business practices. Think of the 
multitudes of jobs that require 
meetings via Blackberrys, 
programs such as Elluminate, 
Wimba, or Citrix, and e-mail. 
Online business courses prepare 
students for the real world." 


and classroom cominunicaiioii to lay 
the groundwork (or learning business 
concepts. 

lake a business laiv course for exam- 
ple. I,aw is iiiherently text liea\ y, liut an 
online course should not lie a textbook on 
the conipuier, lliat means other mediums 
of active learning must Ix^ part of the 
basic curriculum. X'ideos can be made by' 
ilie teacher so there is a tear lie r-lcd feel 
to learning concepts, Youtube and many 
other sites have s'ideos created by' business 
gurus and ex|XTls that capture ilie inter- 
est of sludenis and are up-to-date and rel- 
evant. Major law universities allow online 
access to legal teachings, documents and 
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Siiideiits arc lictiin^ n^carrh ^skills 
wliik' soekin^^ out the infbrmauoii needed 
lo jxTfonn tlieir as^i^titnents. 

Students can join blogs pertinent lo 
the subject they are learning, and can 
create blogs to inform leac Iters and fellow 
students of their learning. Sharing blogs 
within the class ahold's sturlems to proside 


feedijack to one another^ gain iX'Diix-c* 
lls'es on issues, and have more information 
to work with, li has Ix'en said that cell 
p] tones curreiitl\' tnarketi^d havT more 
technological |Kx%er than what it took to 
sc'iid the NASA shuttle to space and back. 
bicideiitaUy, this is an excellent epestion 
to pose to sitideiits. Have them find out the 


Online Learning Center Debuts New Resource 
for Business/Marketing Teacher Prep 


BY JAMES GLEASON 

Schools are increasingfy challenged to find 
qualified business and marketing teachers for 
local career and technical education (CTE) 
programs. With traditional teacher preparation 
programs in decline, local districts have turned 
to business practitioners who are eligible for 
special (usually temporary) certifications and 
licensures. Although effective in meeting imme- 
diate employment needs, the challenges remain 
of helping new teachers understand the unique 
aspects of busir>ess administration standards, 
curricula, pedagogy (including CTSOs) and 
program structures. To address the need for 
certification and professional development 
options, the MBA/?esea/'ch consortium of state 
education departments has committed to the 
development of a new online learning center. 
The center will help address states' teacher 
education needs in a variety of ways, including: 

• Supporting existing teacher prepara- 
tion programs that lack faculty by providing 
specialized business/marketing expertise 
and experience. Generic CTE programs vrill 
utilize the MBA Learning Center to access 
specialized, comprehensive online courses, 
or as a resource for specific topics arxi 
assignments unique to teaching business 
administration. 

• A distance-based graduate-credit program 
offering complete, specialized graduate 
programs via MBA/?esearch faculty and 
college partners nationwide. (Watch for 


partnership announcements later this 
winter.) 

• Professional development opportunities 
for individual teachers working to ad- 
dress specific needs, or who need 
documented learning experiences to 
meet continuir^g education require- 
ments. 

The center's modular design allows both 
colleges and individual students to build 
custom programs to best fit specific needs. 
For example, faculty or students might 
select from a series of 12 to 15 modules 
focusing on business administration cur- 
ricula, and from a similar series of modules 
focusing on student organizations to create 
a customized course focused on the integra- 
tion of the two. Additional information on 
the MBA Learning Center can be found at 
www.MBAResearch.org. D 
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The AAorketing ond Business AdminisTroiion ^ 
^search ond Cutrlcwbm CeNef |AABA- 
feicoinchj is o rxjHofpfcJil consorJium of 40 
siote educotiofi deportmenls; »i is based in 
Columbos, Ohio. The (xgoniOTfion suppcffs 
the teoching of business odmiftisrroJfon ourrr 
cub ub o vofiety of ctelivery modek, including 
business and marlteiing educolion 


j>ower of a Hpace >liuule versus ilie jx>wer 
orilie cell phone they own. Ask them lo 
write their thouglits about the (x>ssibilitics 
ilie future holds, whether they mnikl gel 
oil one of those shuttles armed wHU the 
information they found, and liavx^ students 
prov ide the URLs to their findings, 'rbis 
will create in the class an interactive 
dialogue among students and the instruct 
tor: What dot's that mean for students and 
teachers with that power in tlieir hands? 
\Miat sort of asstgnnieiits ran be created 
in real time as teclmolog)^ improves? 

The Role of Social Medio 

Facebook is becoming the iiumbtT one site 
Ibr jx'ople to connect, ,V leacber can build 
a Facebook page primarily for a class, 
or for a stdeciion of classics. Siudt'itts ran 
answer teach er-!ed questions, res|X)iid to 
one aiiotlier anti buikl robes iv'ei less in yet 
another way. Students may gel lo know 
each other \sv\l enough that they Ixxome 
friends. T‘he teacher controls the content 
of what is put on ihe Facebook page, so 
there is no real concern for inappropri- 
ate subject matter. And students who use 
Facebook use it all the time. This is a 
giY'ai way to build and retain connections 
with siudenls. Use what the%- use. Set ilie 
mediums for learning to that wliicli they 
are com fort able. Tins includes texting 
(if the teacher has a jilione Ibr sclio4>l (do 
not use you I' |X'rsona] plioiiejk blogging, 
e-mail iiig^ social media sites and others. 

Adapting to Change 

Marketing has turned into scscial market- 
ing. T exilx)oks are no longer needed when 
teaching marketing. Tliere are compa- 
nies that prov ide IVee Webinars weekly 
on what is happening in the marketing 
world whether it is branding, product, 
pricing, promotion or distribution, Ilie 
Internet is lilJed with games to learn mar- 
keting and accounting procedures and 
managerial insights. Account ing is acces- 
sible online tlirougli the use of account ing 
software. Tliere are lew accountanls left 
who still fill out ledgers with a pencil. 
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Eilwn tiling is done online. Students can 
(ind the income statements ot* almost any 
large company via the Intemei. Again* 
students are researching, lindiiig inibrma- 
don that is relevant and up-to-date, aitd 
working on projects that develop mean* 
ing because orfamilianty with a product 
or company. As tliey leani account- 
ing principles, they can access current 
(JAAP {Generally ,Accepied Accounting 
Principh^i information and build their 
knowledge l>ase. Students can turn in 
\ ideo or audio assignments. \\ ntten work 
should be performed using software such 
as Microsoft Word, primarily, becaust* 
that is tvliat is used in tlie \st>rkplace* and 
students still must know how to write and 
communicate projxTly through the writ- 
ten word; n'^|K>rts should not bi* filled with 
lex t i I ig-s t vie abbre v iat ion s . 

A New Game Plan for 
Marketiag EducoHon 

All subsections of busjiu'i^s can t>e taught 
online. Students who lake business classics 
online are at an advantage Ijecauw as 
shifts in tlie business world take place, 
students are there to see them, follow 
them, and know them. A textl>ook does 
noi offer the fluidity of an online course* 
or the ability to easily change an assign- 
ment as someth ing in the world changes. 
Business education should have lx*en the 
first courses out of the gate when online 
education began to grow, lliere is still 
work to be done, but it is most i]ii|K>rtam 
that teachers know tliey can take ilieir 
face-to-face courses to a higher lew'l with 
online teaching and leariiing. Hiere is a 
rc^ason the luimlxT one l>achelor s degree 
earned nationwide is in business, Tlie Na- 
tional Outer for L^ducaiion Statistics re- 
ports that the top three bachelor's degree 
programs are business, social science and 
education; twice as many business degrtn^s 
are earned than social science degrees. 

Looking Abeod 

The benefits of online business edu- 
cation to students art* immense as stu- 
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dents gain perspective on hosv tliey 
fit into the world, liax'e the ability to 
tr^' on different subsections of business 
to lind their niche, and move with the 
flow- of' busi ness \vli ic 1 1 keeps t hei r 
learning relevatn and rigorous. No 
doulit, online Ixjsiness education opens 
the door to the future in vs'liicli we 
alicadylive. D 
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Furtief? Discuss it with your 
colieogues on the ACTE brums ot www. 


octeonl ine.org/bnjm.aspx 



Give new meaning to Motor-head 


Hydraulics: Fundamentals Of Service 



Just on« of the 27 
books frotn John Deere 
Publishing. Learning 
the operation for 
hydraulic systems In 
aulomotives are simpler 
than sttjdents may think. 
With Hy(ifaulics. you can show your class Ihe 
"hoW'to" necessary for diagnosing probtems, 
testing oxnponenls in off-road vehictes, trucks 
and automobiles. 

H^uhes is a simple language instruction 
manual that prwides new learners with basic 
steps to Increase ther knowledge. With 
15 infofmative chaplers. this book can 


support the beginnefs or even the most 
experienced mechanics. 

Bled with remarkably designed illustratior^, 
gives students clear demonstrations 
for greater understanding. Pram photographs 
and pictorial diagrams to trouhlesbooting and 
diagnostic charts. This is the ideal handbook 
to help trainees cornprehend all the theories of 
automotive hydraulic syslems. 

www.iohrKleere.coni/publications 
Cai (800)522-7448 Id 
fsfioss, otto get cut free 
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